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Purpose of Research, to have well understanding on determine the application of 
innovation diffusion theory applied to the creative team of The New Eat Bulaga 
Indonesia in determining program content. 
Method of Research, this research was conducted with qualitative methods where 
researcher was allowed to do field observation as production team intern in ANTV 
during February-May 2015. Primary and secondary data were collected through 
interview, observation, and documentation. For data analysis is completed using coding 
methods where there are three steps to process the raw information such as: open 
coding, axial coding and selective coding. 
Result Achieved is known that the theory of diffusion of innovations have been 
implemented by the creative team of The New Eat Bulaga Indonesia although not yet fully 
in determining the content of its programs. 
Conclusion formed is how the diffusion of innovation theory was applied and production 
strategy of The New Eat Bulaga Indonesia program as well as the discovery of 
shortcomings in terms of content development. 
 
 




Tujuan Penelitian, yaitu mengetahui aplikasi teori difusi inovasi yang diterapkan tim 
kreatif The New Eat Bulaga Indonesia dalam menentukan isi program. 
Metode Penelitian yang digunakan peneliti adalah metode kualitatif dimana penulis 
melakukan observasi partisipatif pada periode Februari – Mei 2015 pada divisi produksi 
program The New Eat Bulaga Indonesia. Selain itu, pengumpulan data juga dilakukan 
melalui wawancara, observasi, dan dokumentasi. Analisis data menggunakan metode 
koding yang terdiri dari koding terbuka, aksial dan selektif. 
Hasil yang Dicapai adalah diketahui bahwa teori difusi inovasi telah diterapkan oleh tim 
kreatif The New Eat Bulaga Indonesia walaupun belum sepenuhnya dalam menentukan 
isi program acaranya. 
Simpulan yang terbentuk adalah terungkapnya bagaimana pengaplikasian teori difusi 
inovasi dan strategi produksi program The New Eat Bulaga Indonesia serta ditemukannya 
kekurangan dalam hal pengembangan konten. 
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